
YOGA FOR IMPACT:

HOW TO INVOLVE YOUR COMMUNITY 
IN SUSTAINABLE CHANGE
ASY’S GUIDE TO CROWDFUNDING!





WHY YOGA FOR IMPACT?

Congratulations! We are very excited to have you on board for this exciting initiative, and 
are so grateful that you have committed to this training or intensive as your next life-
changing experience. 

We are curious about how we can collectively make this world a better place. How do 
we combine the ancient wisdom of yoga, the intelligence of nature and sustainable 
design principles to approach project design and positive impact in different ways? We 
invite you to join us for this journey, and to engage your own community in building the 
momentum towards sustainable change for everyone on this planet.

WHY CROWDFUNDING? 

The purpose of crowdfunding for this experience is to give you the opportunity to 
engage others in your journey and to raise additional funds that can be used towards a 
Yoga for Impact project that resonates with you. We are stronger in community and the 
more support you have for movement and change the more likely you are to take your 
work to the next level. The funds raised will contribute towards a local project located in 
the country of the traiing or a project that you design for your own community during 
the training. The process of crowdfunding gives you an opportunity to further engage 
people who are interested in your work and build a tribe around your passion.

We hope that you will find this guide to be a valuable resource throughout your 
crowdfunding journey! Please feel free to reach out if you have any additional questions 
or inquiries regarding the fundraising process, or if you need some support. 

BENEFITS OF CROWDFUNDING

Develop a sense of community commitment to the program
Raise awareness of the potential for sustainable change
Expand your network and engage with people in your tribe
Build your own skills in running a campaign and increasing awareness of an issue
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WHERE DO I START?

CREATE A SUPPORTER MAP
Begin to think about who can support you and how. Record this in any way that makes 
sense to you – creating a web of connections or perhaps a simple list of potential 
supporters.  

Consider:  
• People who will be willing to help your campaign by spreading the word and 

supporting communications, 
• people who will be willing to donate, 
• people who have skills that could make up a “team” to support your campaign.  

More info on building your community here:  
learn.indiegogo.com/growing-your-community-essential-guide

DEFINE YOUR GOAL
How much do you want to raise?  This is up to you – you can crowdfund for your entire 
tuition or a portion of it. We encourage you to raise additional funds which you can put 
towards a Yoga for Impact Project. Consider raising your tuition plus $300–$500, which 
can be used towards a project that you identify during the training.

DETERMINE YOUR MESSAGE
We will support you with marketing materials for your campaign. It is also important to 
consider your own passion for raising funds and participating in this transformational 
project. Understanding your own passion and motivation will enhance your campaign 
and draw people in as supporters.

DEVELOP YOUR SOCIAL MEDIA PRESENCE.  
Begin to share your intentions on social media to build awareness and buzz about the 
project.  
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BUILD YOUR EMAIL LIST
Put together a list of people you can email to support you once your campaign is 
launched. Draft a compelling email to send to supporters. Emails receive higher 
conversion rates than social media hits.

RAISE 30% OF YOUR GOAL PRIOR TO CAMPAIGN LAUNCH
Reach out to those who you know will support you to ask if they will commit to donating 
pre-launch. Campaigns that start with 30% of donations are more successful.  

CROWDFUNDING PAGES

We recommend using either Indiegogo or Crowdrise to raise funds. Take a look at both 
options to determine which one resonates with you.

INDIEGOGO

Why we like it:  Indiegogo is a launchpad for entrepreneurial ideas – this shifts the focus 
of funding from fundraising to funding new ideas/solutions to some of the worlds most 
pressing issues.  

You will need to register yourself with Indiegogo. You will be able to share the Indiegogo 
page with all your friends and family, as well as refer it to other sponsors and donors. 
It will give your donors information about your project and will allow them to donate 
quickly and easily! It also provides the necessary tools to record your progress, manage 
your supporter communications, and connect to social media. Indiegogo charges 3-5% 
of the funds raised for their services, and there is the expectation that donors receive 
something in exchange for their donation.  It could be as simple as a thank you note or as 
involved as a private session or a gift that is mailed to them, depending on the size of the 
donation.

www.indiegogo.com

You can access a helpful how to guide for Indiegogo here.
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CROWDRISE

Why we like it: Crowdrise’s tagline is “If you don’t give back no one will like you”.  It’s 
traditional fundraising with an edge. The fundraising orientation is something people 
tend to be more familiar with. You can register your campaign with Crowdrise and follow 
the same steps as you would for Indiegogo.

www.crowdrise.com/online-fundraising

STEPS TO GET YOUR CAMPAIGN STARTED

REGISTER WITH EITHER INDIEGOGO OR CROWDRISE
• Build page (We will provide you with additional content to support your message)
• Launch!!

OUTREACH & RAISE AWARENESS 
• Build buzz and attention with social media, emails, etc.
• Follow through communications – stay in touch with supporters and continue to build 

your tribe!

ADDITIONAL OPPORTUNITIES TO RAISE FUNDS

As you begin to make a crowdfunding plan, you will need to decide which method or 
combination of methods will work best for you, you may want to focus on the online 
crowdfunding campaign, or you may want to supplement with events or appeals. There 
are many different ways to fundraise, but most fall under two main types: event hosting 
or appeal campaigns. While each method of fundraising has pros and cons, both can be 
very useful to your fundraising efforts! 
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EVENT HOSTING
This type of fundraising involves planning and organizing an event, such as a garage sale 
or a benefit concert, as a way to raise money for your cause. You might also consider 
tagging onto existing events by asking the organizers to consider giving a portion of the 
proceeds to support your goal.

APPEALS CAMPAIGNS
This type of fundraising usually involves asking for donations and/or sponsorship for your 
experience. This means approaching people and asking them to support you in reaching 
your goal. Donations most often come from family and friends but may also come from 
service clubs, foundations, corporations, and other organizations. Sponsorship, on the 
other hand, usually involved offering the company and/or organization something in 
exchange for their financial contribution. 

NETWORKS & NETWORKING

This is probably the next most critical part of crowdfunding. Your network is made up of 
your family, friends, neighbours, peers and co-workers. Remember that each person in 
your network also has their own network of contacts; therefore, it is likely that your new 
contacts will come from the people you know. 

Maintaining and expanding your network should be an important part of your 
fundraising. The people in your network can help you reach your goal in a number of 
ways, including introducing you to new contacts, donating space for you to hold an 
event, or providing you with new fundraising ideas. 

Your network should be the first place you look to find potential donors and sponsors 
but it can also be helpful to make a list of all the companies or organizations you can 
approach for donations and sponsorships. 

Keep in mind that local companies tend to be more willing to offer sponsorship than a 
large national company that is approached by thousands of people every day. 
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HOW DO I ASK?
When asking a company or organization for money, make sure to explain about the 
project how their donation to “Yoga for Impact” will bring positive change. 

APPROACHING NEW DONORS 
While many of us underestimate the number of potential donors or sponsors that exist 
within our own personal networks, there is often a point that it becomes necessary to 
begin expanding this network and reaching out to new people and organizations. In 
order to be successful at this, there are a number of important considerations!

First, you should rehearse your “Ask” in advance. You should be very comfortable with 
approaching people with your cause and be able to explain why they should support you 
and the “Yoga for Impact” project. To start, try practicing answering these questions:

• Who are you?
• Why do you want to participate in Yoga for Impact?
• Why do you need help? How can they help you?
• What, if anything, can you offer in return? Think about potential rewards for donors 

such as local cacao from Guatemala, a private yoga session, a free class, etc. This is 
your opportunity to get creative and think about interesting ways you can exchange 
value for support from your tribe.

We will provide you with details about the project and area that you will be traveling to 
so that you are prepared to answer questions.

MAKE SURE TO FOLLOW UP! 
If you have not heard back within a week call to see if there has been any progress made 
regarding your request. Also, consider following up mailed or e-mailed requests with a 
phone call asking if you can come in to meet them in person. Remember, the best way to 
secure support is often face-to-face!

ENSURE YOU THANK YOUR SUPPORTERS!! 
Your crowdfunding page can be a place where you stay in touch with your tribe – 
updating them on your journey and the project itself with photos, video and blog entries.
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EVENTS

Events can be a lot of fun to organize and, if planned well, will raise a lot of money for 
your journey abroad! There are a lot of ways to make fundraising creative and effective. 
Here’s how to get started:

ASK YOURSELF THESE QUESTIONS:
• What will it cost you to run this event?
• Where will this event take place?
• Do you know anyone who has run this type of event before? Was it successful?
• Do you think that people will want to come to this type of event?
• How much money do you think you will raise?
• Do you know any individuals, companies, and/or organizations that might be willing 

to help you with this event?

Develop an action plan with a timeline. Sit down and make a list of everything that needs 
to be done and the dates by which you want to have them completed. Create a team to 
support your event.

PLANNING AN EVENT
• Base your event on something you’re passionate about – you’ll have more fun 

planning it and executing it.
• Determine how much you want to raise and how much you will have to spend. Make 

sure that what you are making is worth the time and effort.
• Think big, but not too big. Do something realistic and simple, otherwise your costs 

may outweigh the benefits. 
• Actively promote your event, to everyone, everywhere. 
• Tie in alternate fundraising ideas at the event itself to generate more donations, like 

raffles, silent auctions, or a 50/50 raffle (the winning ticket gets 50% of the money – 
people love to receive money!)

MANAGING YOUR ACTIVITY
• Make a list of necessary materials
• Estimate your expenses 
• Estimate the profits that the activity could generate 
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• Contact people who could help you either organize the activity or find material at a 
better price (or free!) 

• Check into the legal aspects of your activity (liability insurance coverage, alcohol 
permit, lotteries permit, etc.)

• Develop a “to-do” timetable and distribute tasks among the members of your team
• Publicize your activity
• When the activity has been held, calculate the costs and profits, thank your team, 

donors and sponsors 

USING MEDIA TO GET THE WORD OUT

The media is an excellent way to get the word out about your initiative. You can use 
online social media as well as local media (newspapers, radio, etc). Here are some 
different ways to get the word out: 

FACEBOOK/TWITTER/INSTAGRAM
These social media platforms allow you to advertise your personal page, campaign for 
supporters, and start groups to support your fundraising or create an event profile to 
invite people to. Updating your statuses/pictures and tweeting often will get people 
excited. Make sure to diversify your posts and keep it interesting! Update your progress 
and publicly thank people – gratitude is golden!

WEBSITES
You can set up your own online website at www.blogspot.com. This gives you your own 
website that people can go to and see who you are, what events you are doing, and how 
they can donate to your cause! This is also a great way to stay in touch while you are 
abroad and after you return!

EMAILING
This is a great way to get the word out to your friends and family about your involvement 
with this initiative. You can use this e-mail to direct them to the x website, to your own 
website, or to tell them about your events and how to support your journey/project. 
You can attach a link to your personal Indiegogo page. Sending individual emails makes 
it a lot more personal than sending mass emails, so consider creating a template and 
inputting the sender’s name each time. 8



TIPS AND TRICKS

START AS EARLY AS POSSIBLE
The earlier you start thinking, planning, and actively fundraising, the sooner you will be 
able to meet your goal!

TALK TO PEOPLE WHO HAVE DONE THIS BEFORE
They will likely have helpful hints and ideas to share with you!

GET EXCITED
Your enthusiasm will encourage people to suppport you. People need to see thatyou 
belieev in what you’re doing. Your enthusiasm is contagious!

GIVE INCENTIVES
Offer something as incentive for a donation to your project. This can be done in 
increments (ex. For $20 send a postcard, for $75 cacao from Guatemala, etc)

BE BRAVE AND BOLD
Asking for financial contributions can be intimadating and difficult at first. Practice 
asking and make sure you are comfortable with your message. Remember, if you don’t 
ask, you won’t receive!

REMEMBER THAT HELP COMES IN MANY FORMS
Not everyone you ask will be able to provide monetary donations, but they may be 
willing to help in other ways including the donation of space, equipment, labor and/or 
supplies.

STAY MOTIVATED
Fundraising isn’t always easy and there will be challenges along the way. It is important 
to always keep your goal in mind. Remembering why you are doing this work will help 
you stay focused and motivated!

BELIEVE IN YOURSELF
You have been chosen to represent your community and your country. Be proud that you 
are a part of this important experience!


